


Freewriter’s in the business of entertaining the people who live in and visit Coastal BC. This is the
most amazing place in the world, and our magazine will reflect that.

If you’re looking to connect with both the Westcoast action sports community and the adventurous
people who visit this area, Freewriter Magazine is the best way to do it.

PRODUCT
Freewriter is a free bi-monthly magazine (six times a year) that is distributed throughout the Sea to
Sky corridor and at selective points in Vancouver, Victoria and Tofino.

We’re printed using Bullfrog power in full colour on newsprint paper.

We work hard to ensure that the companies who produce our product use non-toxic vegetable-based
inks and paper that is certified to be free of any Old Growth.

TOP NINE REASONS TO ADVERTISE WITH FREEWRITER (It doesn’t always have
to be 10 does it?)

e Captive Audience. Our readers are your customers.

e Bi-monthly Coverage. You'll have just the right amount of lead time to promote upcoming sales
and events. We re-engage our audience 6 times a year, and we provide a quality product that
doesn'’t sit on the shelves long enough for people to get tired of it.

e Wide Distribution Area. By covering both the Mainland and Vancouver Island, we attract read-
ers from all over Coastal BC.

e Editorial Content. We have established our own identity as a publication by taking a bold
approach to engaging our readers. As a result, Freewriter is read from cover to cover, multiple
times.

e Competitive Rates. We’re committed to providing affordable, effective advertising.

e Multimedia Marketing. Our print media is designed to drive our audience towards a precedent
setting website that we will launch in January, 2010.

e Backyard Tourism. The trend of “backyard tourism” is intensifying in British Columbia. Not only
are people visiting from around the world, they are vacationing within just a few hours of their
doorstep. This concept can best be demonstrated by the mobility of people between the Main-
land and Vancouver Island.

e We're Free. Nobody hesitates to pick up a free magazine. This means that your ad will be SEEN!
e Connecting with a community of vibrant enthusiasts. Coastal BC has a huge population of

individuals who value a healthy, active lifestyle. Freewriter is an amazing way to reach those
people.
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DOES FREEWRITER HAVE A WEB PRESENCE?

An updated version of www.freewriter.ca will go live in January, 2010. The print magazine and the
website will work together, driving readers of the paper version to a website that will provide a more
interactive style of content.

In the meantime, we have a simple, yet effective site where people can learn more about the com-
pany and browse through the archives of all of our issues. Whenever we launch a new print issue, we
create on-line PR blitz that directs people to both the print and on-line product.

WHO READS FREEWRITER?

Freewriter is a very effective way to reach the Westcoast action sports community. By covering all the
different sports that are associated with Coastal BC and distributing to a large distribution area, we
attract a huge population of readers.

We will also catch the attention of visiting tourists with an eye-catching product that will direct them
towards your business or service.

Specifically, our target audience is between 15-45 years old, with many readers outside both sides
of the spectrum. Generally, males are the ones who read publications like ours, but we make sure to
speak to females as well.

Typically our demographic has a post-secondary education, or is working towards getting one.
Some readers are tradespeople. Some are decidedly unemployed and some are eccentric billion-
aires.

All of them are active, funny people who share a common love of playing and being outside.

They are the kind of people with quivers of skis, boards, bikes, sleds and boats.

While some of them already own homes, many of our readers are working towards a future that would
involve settling in this area.

Our readers’ lives have been marked by adventures and misadventures alike, and they pick up Free-
writer to re-live old memories while planning new ones.

Your customers are our readers.
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Reader Testimonials

“Nice work on the first couple of issues of Freewriter, it fills a void that | feel has been empty
and missing.”

-Matt Mallory. Skier, Mountain Biker, Beer Drinker.

“Keep up the good work, everybody loves Freewriter at Quest.”

-Jonathan Foley. Student of the Humanities, Action Sports Enthusiast.

“l was sent your link by Darren at Voleurz and | thought I’d drop you a line to say how stoked |
am on your magazine! Rad!”

-Chris MacArthur. Photographer.

“l picked up your magazine when | was in town last week and really enjoyed reading it.”

-Heidi Rootes. Naturopathic Physician.

“My husband showed me FREEWRITER today and | wanted you to know how impressed | was.
Here are my thoughts:

-Beautiful layout: stylish, professional, great variety of images and flow from page to page.
-Easy to read: great balance of images to text, nice clear font choices

-Variety of article formats.

-Photos are pure art.”

-Tiffany Scrimger. Elementary School Teacher. Publisher Author.

“Nice job. Looks like a solid enterprise and | will introduce it to the 34, 000 students I’'m teach-
ing this term.”

-Brian Hendricks. UVic Fine Arts Professor.

“We were visiting from Golden and | picked up your magazine and read it cover-to-cover.
Well done!”

-Sandy Perry. Avid skier and loving mother of Tessa Treadway.

“I read you magazine cover-to-cover. | don’t think I’ve ever done that before.”

-Chris Barker. Pro Snowboarder, Camera Assistant for the TV Series Survivor.

MEDIA KIT 2009




CIRCULATION AND DISTRIBUTION

Freewriter currently has a circulation of 5,000 magazines. We intend to increase this to 10,000 copies
by February 2010.
In order to reach our target audience, Freewriter is heavily distributed at high traffic locations such as:

e Restaurants

e Cafes

e Outdoor Retail Stores
e Grocery Stores

e Realtor Offices

e Hotel and B&B Lobbies
e Ski Resorts

e Info Centres

e Universities

Our distribution area encompasses the entire Sea-to-Sky corridor as well as a selection of strategi-
cally chosen outlets in Vancouver, Victoria and Tofino.

EDITORIAL CONTENT

Freewriter magazine is a funny and artistic expression of the action packed lifestyle that defines so
many of our lives on the Westcoast.

Our editorial content will be driven by the sports that are in season when we go to print. During the
winter, we will focus on the sports that happen in the colder months of the year.

In the spring, we will turn our focus to all the sports that people start to remember when the snow
starts melting.

Summer issues will cover these same sports.
Come fall, people go on trips, they surf on the island and they map out their plans for the coming
winter...

Much like the seasons themselves, Freewriter’s content will be transitional.

One of our main goals, aside from documenting the action sports in the area, is to make our reader-
ship laugh. We’'ll inevitably cross a few lines here and there. But we do it with the intention of creating
our own distinct identity amongst the rest of the publications on the Westcoast.
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ADVERTISING RATES

Ad Size j=-te
Inside Front Cover $1085.00
Inside Back Cover $1040.00
Outside Back Cover $1500.00
Double Page Spread Contact for details
Full Page $910.00
1/2 Page $555.00
1/4 Page $295.00
Banner (77 X 2”) $360.00
1/6th Page $185.00
1/8th Page (Business Card) | $130.00

Ad Design can be provided for a rate of $50 hourly.

Discounts are available for multiple issues. Contact us for details.

Prices do not include applicable taxes.

GUIDELINES FOR SUBMISSIONS
The following guidelines should be used in order to facilitate the creation of a Press Ready PDF. Fol-
lowing these guidelines will make everyone’s lives easier.

Here are the guidelines for making a Press Ready PDF:
All images must be high resolution of at least 300 dpi for Offset printing. Images that are pixel based
should be placed in your document at 100%. Please be sure to embed all fonts in your PDF.

Your PDF must be in CMYK colour mode and not RGB.

Any black colour areas or text that are composed of all four colours (CMYK), must be changed to
“Black Only”. This is especially important of any text that is below 14pts in size.
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Photographic Submissions

We prefer high quality images like TIFFs or EPS, but high res JPEGs will work as well. If you have
some really great artwork/imagery that you would like to submit and are not sure how, then contact us
and we will be happy to lend a hand.

Please submit a low-resolution proof along with your ad (jpeg format will work fine).

CONTACT INFO AND DEADLINES
We go to press on the 24th of every second month which means we need all ad copy and material
submissions by the 20th. If you can manage to get it in a little early, we do appreciate it.

We welcome everybody’s ideas and submissions. Send all photos, illustrations, feedback and story
ideas to Mikey at: editor@freewriter.ca

If you have questions about ad specifications and rates, contact Jesse at: publisher@freewriter.ca
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